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GUIDE TO STYLES OF FILM-MAKING


VIDEO DIARY
You, or someone you know, may have a particular hobby or may be about to embark on an interesting journey. A good way of capturing this might be through a video diary. A video-diary is usually self-shot though alternatively you could have a camera-operator work the camera for you.    
Set the camera at eye level and talk straight down the lens. Start each video shoot by stating the date and time. You don’t always have to film a video diary in the same place or indoors, it can be wherever you want it to be! You might also want to get some b-roll that relates to what is being talked about in the video-diary. Remember to change your clothing to show that it’s been shot over a period of time. 
The key to a strong video diary is to be honest and natural. Talk about what you’ve done that day, the people you have met and where you have been. Talk about how it made you feel. 

INTERVIEWS/REAL STORIES
You may want to base your film on an interview with an expert on a specific subject or a person who has a lot to say on an issue and/or has led an interesting life. The idea behind this is to get them to share their knowledge or experience with a wider audience and to ask them the questions you think your viewers would want to know the answers to. Often the subject will be sensitive and controversial and the interviewer must be prepared to ask tough questions! 

Where you film your interviews will depend on the nature of the subject and your interviewee’s flexibility. Choosing a quiet space where you can control the environment and noise levels is advisable. Where possible try to be creative about your location. Think about what will be in the background of your shot. You may want to get some shots of your interviewee doing something that reveals more about who they are or that relates to what they’re talking about. You can edit this into the film later. 
When conducting an interview, ask open-ended questions like ‘what, where, why, how?’, so you don’t just get yes or no answers. Your best soundbites will often come after the first couple of questions, once the interviewee has relaxed. You will also have to decide if you want the person asking the questions in shot or if you just want to focus on the interviewee and their answers. 
VOXPOPS

The word ‘voxpop’ comes from the Latin vox populi meaning the voice of the people. It is a term regularly used in broadcasting to refer to unrehearsed interviews with members of the general public. The aim is to get opinions on a particular subject from a random range of people. You may want to think about getting voxpops from a wide cross-section of society, ensuring you fairly represent gender, race and class. 

Voxpops are usually filmed in a public or open space with the same question(s) being asked of all the people you stop to interview. The answers are usually edited quite tightly without the presenter/producer’s question included. In such cases, you may want to get your interviewees to repeat your question in their answer. The resulting effect of voxpops can often be quite revealing and thought-provoking.   

When doing voxpops, think of a way to phrase your questions that avoids a boring yes or no.  Ask questions like ‘Poverty, why does it still exist?’; ‘Have you taken any drugs today?’; ‘What would you never forgive?’; ‘Why have a black history month?’. 

DRAMA/RECONSTRUCTION
Using drama or acting out a situation can be a great and creative way to communicate your message or explore a tricky subject. Some subjects may be difficult to film usually because access to certain people or places is restricted or because you have a limited time in which to film. This should not put you off. In fact using drama can open a world of possibilities in terms of subject area and creativity. 

As with any other film, you must do your research so that you can reconstruct a scenario and represent your subject as realistically as possible. You also want to make sure you are treating the subject or group of people represented in your film, in an accurate and fair way. If, for example, you want to represent an astronaut, think about interviewing someone who knows about the subject on the phone so you can understand how an astronaut might think about and respond to certain problems. 

Scripting and storyboarding is particularly important when filming drama. It helps to plan every shot to ensure there aren’t any gaps in the argument. You may decide to use a narrator, voice-over or graphics to explain what is going on in the film. Part of your preparation may also involve casting the right person for each part!  
DEBATE

Take on a controversial issue or a difficult subject by exploring all the arguments around it and using them to set up a debate as the focus of your film. You can seek out experts who have opposite views on a subject such as abortion or capital punishment. Alternatively, write out a script and get friends to act or voice the different arguments. 
Once you have your script and your cast you can start exploring creative ways to film the debate either by using camera techniques, props or other devices to represent the cases for and against the issue. You might want to juxtapose a hard fact or statistic with one of the views being articulated. Think about ways to pack a punch with every statement that’s made. Or perhaps combine your expert interview or script with interviews by real people affected by the issue that you’re covering. 
PRESENTER/REPORTER-LED
One of the members of your crew may have a nagging urge to get in front of the camera and act as a presenter or reporter. Having a presenter is often a good way of getting around the problem of not having enough material to film. It is also a fantastic way of guiding your viewers around a subject. If your presenter has a particular passion, use that to your advantage as a presenter who is talking about something they’re interested in is much more engaging than one who is talking from a script. Alternatively you could use a reporter who is going to ‘investigate’ or report on a particular issue in which case a script is best.  
Apart from fronting the film, your presenter/reporter will conduct voxpops and interviews as well as doing voice-overs (narration). You may decide for your presenter not to appear in shot, but just use their voice.  Your presenter must be well briefed by the producer on what he/she is expected to do for the film.  

MOCKUMENTARY 

A mockumentary is a film that is presented as if were a documentary or a real story but is actually based on fiction. Famous examples include the British sitcom ‘The Office’ or the film ‘Borat’. While the presentation of the film may be fictitious, the content of the film will often reflect a certain amount of truth and your viewers will still be able to learn about a subject. 
Rather than focusing on the comedy in your film, focus instead on the point that you want to make and think of finding a comical way to express it. Using comedy to make a point is often very powerful as well as being entertaining. You can parody a variety of styles or situations from the ‘news report’ to the school canteen. 
OTHER 

There are many other ways you can make a film. You might decide to carry out an experiment on screen, or document the journey and story behind an object or product. You might decide to follow someone you know on an interesting journey. You can also use poetry, drama or animation combined with a straightforward documentary style. Think about photographs – recent or old – that you can use in your film or that might be powerful enough to build a story around. 

It’s easy to get stuck into a particular way of film-making as what we see on TV often follows the same formula. The more you experiment, however, the more fun you’ll have and the more interesting your final film will be. Take your time to explore the TrueTube website for more ideas. [image: image4.jpg]B
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To Watch on TrueTube.co.uk:





Jenny in Madagascar (1:57)


A day in the life of me (5: 17)


I work with people who are dying (3: 06)





Watch: www.youtube.com/boldfacepro





Prescription Addiction (3:12 mins)


Poverty: A Time for Change (2:40mins)


How to Make a Campaign Film (5:27)











Watch: www.youtube.com/boldfacepro





Story of a Young Carer (2.14 mins)


Media Career: Personal Assistant (3:56 mins)





Watch: www.youtube.com/boldfacepro





Changes (3:19)


It All Changes (3:28)


2 Choices (5:31)








Watch: www.truetube.co.uk





The Death Penalty (1:42)


The Big Fight (2:29)


Life Young and Old (3:29)








Watch: www.truetube.co.uk:





In Praise of bugs (1:55)


Sex or Power (1:45)


Extreme ASBOS (2:33)





Watch: www.truetube.co.uk:





Top five most irritating expressions (2:45)


No more Christmas cheer (2:33)





Watch: www.truetube.co.uk:


 


Stupid Men (1:06)


Food Air Miles (3:05)


Words Go Further (3:49)


Being Yourself (3:46)











AIMS & OBJECTIVES: This session helps trainees to understand different styles of film-making as well as the various elements that go into a film. Trainees will consider which style best suits the subject of their film, also considering constraints on time and resources.  
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